Chocolate Bouquet Selling, Marketing and
Promotion

Proven technigues to help find customers and sell your
chocolate bouquets
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Please remember these strategies and tactics/ ideas are suggestions base
on our own experience and knowledge.

{2YS NBIJdzZANBE | YINJSGAYy3a o6dzRISO 0
ideasc different people have different plans for what they we out of their
chocolatebouquet venture.

Do as much or as little as suits yausimply getting people to see your
bouquets isoften enough to encourage interest and sales
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SECTION1 THE MARKET FOR CHOCOLATE BOUQUETS

According to Google, in 2020 the UK site receives circa 15,000 monthly searches for
chocolate bouquets. This is an upward trend as more and more people start to see
chocolate bouquets as a viable gift alternative to flowers and chocolates.

But the UK market is still in the relative early stages of growth as most people have never
heard of or seen a chocolate bouquet. This is because the number of competitors and the
visibility of chocolate bouquets is mainly all online. You have to search to find them and they
are not widely sold in retail shops. Most people therefore unaware of them, but think they are
a great idea!

In Australia and the USA,c hocol at e or 0 c anordpogulafthanuimgtoedJKs ar e
due to some well established companies like Lollypotz and Edible Blooms (Australia and
New Zealand).

Since 2015, UK chocolate bouquet sales have been growing, mainly through the mainstream

high volume online companiessuchasC el ebr at e FuUhky sBampedsefio whi ch
hundreds per day and spend a lot of money on advertising. But let
us tell you something, the quality of their bouquets is generally poor
I there are also thousands of people who will not buy from them
because the quality is poor and they want a high class, boutique

bouquetit hat 6s where we (and you) Chocolate Bouquet gifts are still a
relatively new concept in most
The Coco Blooms training is aimed at reproducing quality chocolate countries, butparticularly the UK
bouquets that really do compete with flowers. Why? Flowers is an and probably the US. Despite
established market worth over £2.2bn and therefore the best place several niche e commerce sites,
to position chocolate bouquets is to provide a viable alternative to chocolate bouquets are not a
flowers. The Coco Blooms quality is renowned. The look and design widely bought gift as they are not
are stunning and people fall in love with them. If professional buyers mainstream in retail shops.
from Selfridges express interest in stocking them then they must be
high quality! Like most products there are
cheap and lower quality options
With prices starting from around £29 they are priced competitively and more expensive, high quality
and represent great value as a personal and totally original gift. options. Itis the latter we focus or
But.. they need to be targeted to those who are prepared to spend and target.

£28+ for a quality gift. Many people set a budget at about £15 - £20,
but the bouquets we teach are not in this segment. We are further
up the quality range and only make smaller bouquets to sell at craft events, retail shops or
large markets.

Everyone loves them

A chocol ate bouquet is perfect for many differen
where to place them to get seen. If done properly and consistently this can lead to regular

orders, referrals and repeat customers. It is vital though to really understand your customer

and the different opportunities to sell to them.
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Target Market

Core Market Female 30-70 Average /Above | Shopping, entertainment,
average music, food, friends,
travel, family, socialising,

Chocolate bouquets are largely bought by women for women; mainly birthdays but also for
get well soon, thanks and anniversaries. In addition of course Easter, Christmas, Mothers
Day, Eid, Diwali, Fathers Day etc.

Your Fans Your followers People Reached People Engaged

The number of people who saw any of your posts at least once, grouped by age and gender. Aggregated demographic
data is based on a number of factors, including the age and gender information that users provide in their Facebook
profiles. This number is an estimate.

Women

W 69%
Your Fans 0.0776% _
I

1347 18-24 25-34 45-54

m 30%
Your Fans

Facebook insights to profile of followers

0.815%

Children

There is a market for children who of course love chocolate and sweets I mums and grans
love to buy chocolate bouquet treats for their little ones at circa £20/£25, but the market is
more buoyant around the £16 price point.

This means if you can make quality small sweet type bouquets in cost effective containers
that ensure you can still make a profit, then there is further potential to sell more children

style bouquets. Having said that, good quality smaller bouquets for £15 - £20 will sell for
adults too.
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If you decide to try some occasional retailing in a shopping precinct on a temporary mobile /
6gpups h otppé 6 s h angd ldave a range of price points with some bouquets aimed at
children, then they are likely to sell quite easily. Therefore, if you do wish to produce
bouquets for children, focus on finding a suitable small container (e.g. small tin bucket or a
small floral box, tub, child themed cup container style) and ensure it is relatively quick to
make with low material costs.

For ideas look at Pinterest and Google Imagesi j ust s e ah ic Ih dchoeahate
bouqueths d ,dcafieybbusiuet s 06 camidl dpraerntéys chocol ate i deaso.

Our FREE training video on how to make a small Christmas bouquet perfectly shows how
easy it is to make such a simple but delightful chocolate bouquet. You can view the training
video here: https://youtu.be/yFOGLXVQFIo

Setting up a small business T legal stuff and tax etc

Getting started in making and selling chocolate bouquets is a side-line business activity and
is part time. It is NOT a full time earning venture.

Nevertheless you are obliged to follow the formal rules in notifying the authorities when
setting up any business and declaring any extra income from your main source.

Now, itfordussto advise you in any way, however | would suggest you try out your part
time venture for a month or so to see if you like it and see it as permanent side-line venture
before you make any move to formalising your arrangement. This is just our suggestion but
you must make your own decision.

There are tens of thousands of craft folk who have small side-lines and the vast majority
operate as sole traders (most not formally).

Licences

You do not need any licences for a chocolate bouquet venture. There are no laws, rules,
copyright or anything associated with making chocolate bouquets using Ferrero, Lindt or any
other brand of chocolate. You are buying them as finished consumer products and you owe
no obligation to anyone. We do suggest however that you make references to allergies and
we have covered this topic separately.

You do not need any home working food safety certificate or similar because you are not
making or handling food ingredients.

5 | ©CocoBlooms Partnership


https://youtu.be/yFoGLXVQFIo

Mz

food.gov.uk/ratings

Name of business
 Coce Blooms  CHoG Akt €oUQUETS

Date of hygiene rating
: l‘b/zjw—ﬁ

Local authority name

You do not need a FSA certificate to make our chocolate bouquets even though we hold one

Full content included in the main manual

Getting started with selling, marketing and promoting your bouquets

Whilst it can be tempting to start booking stalls at craft events i STOP!

There are some basics to sort out first! With any business venture, whet hsde-linedros a
full time empire you need to get the essential elements sorted out first.

IN SUMMARY YOUR 4 STEP START UP ACTIONS

Step 1 Step 2 Step 3 Step 4

Start the work

Take some Choose a
Make a . business to attract
nice photos :
range . name. Get a interest to
with your A your
of at least 6 simple logo.
. phone and bougquets.
different Setupa
share them Facebook
styles and e aceboo Both online
with friends —— o
colours ) page to show and offline if
and family your range possible
Ok, so |l etbds t alkyenet hese steps one

Full content included in the main manual

Step 1 Make arange so customers can choose

Full content included in the main manual

Step 2 Take some nice photos of your range

Full content included in the main manual
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Facebook / friends and family

Ask people you know if they can recommend a photographer or a semi professional /
amateur enthusiast.

Post a request if you have your own Facebook page.

Search for photographers in Facebook Market Place. Find marketplace and type in
photographer and photographers.

Pink bike

@ Meira Gebel Create Post
{3 News Feed p“
@ Messenger w

@ watch

&9 Marketplace

Shortcuts

Stories See All
a8 T
f

9
(]

~ See More.

P

Photo/Video ¥ Tag Friends W Feeling/Activ...

Explore

@ Memories
& saved
3 Events
@ Groups

| I pages

v See More...

Business name and a logo

You will need a name for your chocolate bouquet venture and whilst initially it can be tricky
to find the right combination of words, you should be able to come up with a shortlist of a few
ideas that will be worth testing with your friends and family.

Try to choose something relatively simple, short and memorable that is also easy to
pronounce.

Make a list of potential words to start with e.g. Candy, chocolate, flowers, floral, sweet, treats

etc there are already a lot of similar words and names out there but sometimes people use

their own name asthe beginni ng e. g. ABgeés sGhoc Bbhey base it
region e.g. fACheshire Chocolate Bouquetso.

Try a descriptive word e.g. beautiful, boutique, luxury, special

Use these tools to help you generate some word ideas as the actual suggestions are very
generic

Full content included in the main manual
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SAMPLE EDITED PAGES
ONLY

Making your choice of name

Some people go with their gut instinct or by doing more research with family and friends.
Write some names down on an A4 sheet of paper and leave it somewhere you can see it for
a few days, perhaps beside a bedroom mirror or your bed. Read it often to yourself and also
say it out loud. Does it look right, does it sound clear?

Once your decision i s maStad buddmgydur enthisiasmdoethey o u r
new name immediately. Your name is your first step toward building a strong small business
identity and one that should last.

Dondét rush this stage as you need to pick a
Logo

Unless you are using your personal social media account then we do recommend you get a
logo designed. The good news is that this relatively cheap or even free if you have some
average computer skills as there are some easy to use websites that can help.

Firstly, some thinking behind our logo

/¥
BL MS\_@/

Our logo is professional, appealing with a feminine touch

A The words used, the brown colour and the swirl of the font help to create a
connection between chocolate and flowers

A It also appears to position itself in the flower market as a gift
Basically, this logo works for the right reasons.
Checklist for your logo

The Coco Blooms logo was decided upon after 8 different versions were designed. By
looking at each version closely over a number of weeks, they were slightly amended to
reach the final conclusion which was then tested with friends and family to see if it resonated
with them what we were trying to communicate.

Remember, you are in the chocolate gift market i so always bear that in mind.
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Some more logo ideas can be found by following the links below.

Full content included in the main manual

SAMPLE EDITED PAGES
ONLY

Logo design

The thought of getting a |l ogo designed may make
start with that?o

Wel | € t he g oo dtismaasglifficuleds wou may think and certainly not
expensive.

Full content included in the main manual

YOUR PRICING

It goes without saying that you need to price your bouquets correctly. If you get this wrong,
then you wonadyt sell very m

ltés wise to have different pricefymuaients to suit
positioning your bouquets as high quality and superior to other competitive bouquets then

you should price them accordingly so people can
paying that little bit more.

Starting prices
Cost of components + time to make

We suggest that you think about basing your range between £16 - £30 and make chocolate
bouquet gifts to suit.

So at £16/£20, small containers and small bouquets (fewer chocolates) and at the higher
end the bouquets we have shown you to make.

The key thing is to look at what you have made and ask yourself honestly if it is worth what
you are asking for it. Ask friends and family members what they would expect to pay for it.

Initially, your strategy is to sell as many as you can make to encourage people to experience
buying from you and to sample your chocolate bouquets. This means you need to get your
chocolate bouquet range priced just right and varied.

Full content included in the main manual

Here is fASweet Pi nchocolate boaduét gifts frainednsy ICacmRjooms)
that has really extended her range with lots of different themes and ideas.
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Take a look at her Facebook images for some ideas i the link is below.

227>}

senaannes  OWeet Pina Creations
@bymirapina - Local service

Home Reviews Videos Photos More »

About See all

%
Y

&8 Photo/Video
o Chantry Ipswich

BELSTEAD
HILLS

o Q

o Delicious chocolate or sweets bouquets
for any occasion either
birthday/Christmas/Easter/valentines/wee
ding anniversary. Just message me to
order.

il 316 people like this

337 people follow this

) B

© Send Message

il Liked (o]

Create Post

o Check In : Tag friends

4 SweetPina Creations
1January at 19:21- @

https://www.Facebook.com/bymirapina/photos/?ref=page internal

Pricing mix summary

- Full content included in the main manual
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https://www.facebook.com/bymirapina/photos/?ref=page_internal

PROMOTION

Promoting your bouquets is down to you how much or how little you wish to do and is
dictated by your goals, investment and time.

There are many ways to throw money at promoting your bouquets which will be wasted. It is
important therefore to plan ahead and think carefully about what tactics you wish to use.

Fortunately, your chocolate bouquets should sell themselves as long as they look good and
are promoted correctly and regularlyit hey wondt senpoingeffortt hout any

Promotional marketing theory

The promotional element of marketing covers the tactical activities that if done correctly will
help to:

- Raise awareness of your chocolate bouquets

- Raise awareness where you are based and how people can order

- Help get some early sales and repeat business

- Build a following of people on Facebook and/or Instagram

- Build a business presence in the business market (if you wish to tackle this
further down the line)

Before you engage in delivering your promotional plan you need to ensure the core tools you
need are in place.

Checklist:

Your business name has been finalised and you have a suitable logo (if you
decided to get one)

You have a basic set of business cards

Full content included in the main manual
Basic brand toolkit

Your basic brand toolkit covers the bare minimum pieces of communication you need for
your potential customers.

They need to know who you are, what you do, see your range and where they can find you.
Full content included in the main manual

Check out our interview with a past trainee Lynda lister who did a local and cheap
leaflet drop which got sales. She printed her leaflet for £30 from

Full content included in the main manual

11 | ©CocoBlooms Partnership



Read her interview here

https://www.cocoblooms.com/chocolate-bouquet-training/lynda-lister-interview/

If you did this every other month then you will not only get sales and enquiries but also you
are building up local awareness of your chocolate bouquets as an option to flowers and
other gifts.

Ideas to promote your chocolate bouquet gifts and generate some interest

No promotion = No sales.

SAMPLE EDITED PAGES
ONLY

Full content included in the main manual

Start small

As a reminder - Initially focus on the basics:

Full content included in the main manual

Then, and only then, do you look at other activities.

As part of your ideal thinkingit 6s i mport ant t o f methodsthatfitwithhe pr o mc
your thoughts on your available time to make and promote your bouquets and also your

budget.

Once people buy and have received your bouquet they do get interested and enthusiastic,
which motivates them to recommend your bouquets.

Over time you will get to a stage where your repeat business could be very useful to
maintain regular orders and you will be in a position to reduce your promotional activities (if
you wish).

In our experience we believe a mixture of the methods will help to promote your bouquets
and get interest and sales although this is very much down to your individual ideas, time
available and budget.

Clearly though in the first few months of your marketing you will be raising awareness of
your bouquets, engaging with potential customers and ensuring that people are seeing your
bouquets as much as possible.
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https://www.cocoblooms.com/chocolate-bouquet-training/lynda-lister-interview/

Posting Bouquets

We get this askedalotandt her e i s no doubt itds an option to
to send them to their relatives and friends.

Full content included in the main manual

Avoid sending to islands (and overseas) where long transit times are to be endured
and also be cautious in heatwaves. We have refused orders when temperatures are 25
degrees or more as there is a chance the chocolate will make being stuck in a hot
courier van all day.

Transit boxes

Specifically made for transporting flowers via the living vase boxes, the transit boxes have a
bespoke base which securely holds the living vase box. The box is also wide and tall enough
to ensure enough room for the bouquet and extra packaging.

Full content included in the main manual

Cost

Full content included in the main manual

SAMPLE EDITED PAGES
ONLY
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All packed and ready to go i seal box, and attach courier labels

Courier bookings

Packing and sending bouquets is costly, time con
cost effective to sell them locally and regionally.

The objective when sending bouguets to someone far away is that once it is collected by a
courier you want it delivered as soon as possible. Long delivery times means multiple
handling of the bouquet which can mean more risk of damage. A next day delivery service is
recommended.

In our experience the two couriers you should use areé

Full content included in the main manual

We do not recommend any other parcel broker. Do not use Parcel 2 Go.
Insurance

After you have started to make some progress and people are starting to buy, we
recommend you buy liability insurance.

Full content included in the main manual

List of ingredients

Full content included in the main manual
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The core promotional methods to market choclate bouquets

Word of mouth referrals are a by product of correctly utilising these methods.

COVID-19 HAS CURRENTLY AFFECTED
THE OFFLINE IDEAS
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